Contribute to the future I Channel
of sustainable cities
#Sustainable cities

#Arts & Culture
#Marketing, Advertising & Media
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OF CIVIL SOCIETY
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OUR
PURPOSE

DELIVERING
ADVERTISERS’ MEDIA
OBJECTIVES

WHILST
HAVING A
POSITIVE

IMPACT

AROUND
US
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A PLATFORM FOR BRANDS
& A PLATFORM FOR GOOD

Advertisers & Brands

Choose to buy Out of Home media, not
only for its ability to reach the public,
but also to align with a media channel
that’s taking seriously its responsibility

to the world we live in.
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Clear Channel

We passionately build and maintain ad-
funded infrastructure, invest in social
good and environmental initiatives, and
return a large part of our revenues to
Local Authorities and Landlords.

The Public

Benefit from well-maintained, useful
and environmentally conscious
infrastructure, which enhances and
improves their lives.

-

Landlords & Municipalities

Work with Clear Channel to install
useful, conscious and beneficial public
infrastructure, as well as receiving rents
which contribute toward the public
purse.




Rather than
smart city,
we believe
In a

smart
soclety
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REFERENCE

YEAR -20%

SUSTAINABILTY

As a a key priority

CARBON EMISSIONS
BY 2023
-50%
CARBON EMISSIONS
BY 2030
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SUSTAINABILTY
As a main principle for our furnitu
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Making our cities

BIOLOGIE TECHNOLOGIE
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OF
BROADCASTING
50% TIME
DEDICATED TO
INFORMATION IN
CITY CENTRES

@

THE NUMBER

OF NON-ADVERTISING
CONTENT PER SCREEN BY OUR
PER DAY IN DOOH PARTNERS
Brut. BeauxArts @®icm W

Connect with people through
RELEVANT CONTENT

HYPERSTORIES




b POLLUTION & @*ere
- PROPAGATION DU COVID-19

Les poubelles servent aussi
a éviter la diffusion du coronavirus.
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#womendclimate

www.womens-forum.com
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INSTRUCTIVE CONTENT
About diversity, mclusmn ‘ecology...
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JOURNEE INTERNATIONALE
DES DROITS DES FEMMES 2021
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BeauxArts
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ART & CULTURE

to the people HYPERSTORIES




